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B2B Email Marketing and
the Manufacturing Sector
Isn’t Working.

Texting Proves Vastly More Effective

by TR Cutler
According to McKinsey, email is 40
times more effective at acquiring customers than Facebook or Twitter. According to VentureBeat, every $1 invested in email marketing yields $38
in ROI. TR Cutler has a highly-curated email list of over 22 million US
business decision makers nationwide;
those data were collected before
COVID and with so many manufacturing executives now working from
home remotely or resigning suddenly,
keeping an accurate email database is

almost impossible. Remote work introduces new and destructive viruses,
bounced emails or those that end up
in a spam folder which are up 40% in
the past six months.

completed a global survey of 1200
manufacturing executives who reported deleting more than 75% of all
incoming emails, with 90% aggressively unsubscribing due to the sheer
velocity of messaging.

Buying lists, no matter how diligently
they are validated, are junk within 90
days. Younger recipients of emails are
accustomed to ghosting and deleting
folks with whom a great initial sales
call may have occurred. The Manufacturing Media Consortium just

The answers to a failing CRM email
database for the industrial sector
Start by sending an email asking
if they wish to continue receiving
information. That is just a great
way to scrub those who will request
removal.
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If no responses occur within 30 days
-- delete the email (not the contact)
from the database. Pay someone to
spend one week calling through the
database to see if the contact is still
with the organization. With so many
mergers & acquisitions, resignations,
promotions, and new hires, research
indicates the any CRM database is at
least 50% full of contacts no longer
with the organization.
The best solution is to capture cell
phone numbers, whether at a webinar, tradeshow, conference, event, or
meeting. The response rate to a text
is running 600% higher than voicemails or emails. Everyone carries a
phone on their person and responds

to incoming texts with alacrity. As
long as there is no spam filter on the
incoming texts, the response rate will
justify the effort.
There are other alternatives
Posting fun TikTok videos will garner
attention. Sending DMs (direct messages) to followers on Twitter will get
attention. Consistent posting of short,
but interesting YouTubes will capture
views. Finally, the use of daily PR is
transformative. A once a month press
release is useless in the Google search
world. If an ERP vendor only promotes attendance at events or a new
product release, the sizzle will not
be sustainable. If open for business,
there is something to say.
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